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Interview Daksh Gupta

Leading by example during
an ‘unprecedented’ crisis
aksh Gupta is
CEO of Marshall
Motor Holdings, a
retail group with
119 dealerships,
around 4300 employees and a
turnover of £2.3 billion last year.
As well as thriving financially
under his leadership, the
company has earned numerous
awards for its employee,
equality and charity initiatives.
The coronavirus pandemic
has thrust Gupta into the
spotlight, not only for the
manner in which he and his
team have handled the crisis,
but also for the leadership he
has shown during it, as part
of an initiative to represent
industry views to government

D

and as a clear voice in the media
on related topics.
How bad have the past few
months been for business?
“The data tells the story: it is an
unexpected and unprecedented
collapse to have new car
registrations down by 97%
and used car volumes down
by between 80 and 85%.
“Looking at the retail
industry as a whole, in 2019 the
average dealer group made a
0.8% return on sales – so, for
every £100m of sales, there was
£800,000 of profit. The issue is
that these businesses are highly
operationally geared; to achieve
that, you typically have a cost
base of around 10%, or £10m

in my example. In very simple
terms, one month’s cost base is
equivalent to one year’s profit –
and we’ve now had to carry a lot
of costs for a couple of months,
with next to no income.”
What is your chief concern
right now?
“Cash is everyone’s main
concern. We are in a good
position; we have a strong
balance sheet, and there are
very few dealers who can say
that unless they have strong
parent companies, such as
Sytner with Penske.
“But even then it is
precarious, because as we
unwind the business and get
back to work, debt will go

12 Target Price discounts
The most and least generous
discounts currently available
14 Target Price analysis
Incentives and insight on the
small SUV market
15 Real Range
Electric cars with the longest
ranges in real-world tests
16 Cross-shopping analysis
Alternatives to Peugeot 2008
17 Cross-shopping analysis
Alternatives to Mini hatchback
18 New Car Buying
This month’s best leads

The team
Editor Darren Moss
Art editor Stephen Hopkins
Managing editor Allan Muir
Prepress manager Darren Jones
Contributors Claire Evans,
Jim Holder, Steve Huntingford,
Mark Pearson, Doug Revolta,
Rebecca Stevens

2 Insight

‘The crisis will accelerate what
was coming: a consolidation and
rationalisation of the dealer network’
up and working capital will
increase. And then there’s the
lost business to factor in; we
estimate that closing in March
cost us around £12m in profit.
That really hurts, because
we were flying. The market
was down 31% for the month,
year on year, but we were
significantly better than that
despite the early closures.”
Have you sold any cars
during lockdown?
“From lockdown in March
to mid-May, we sold around
130 new cars, 1000 used cars
and around 1300 fleet cars –
not many compared with
what we normally sell.
“The used-to-new ratio is
interesting, though. Eight
to one is incredible; we were
delighted with a ratio of 1.7:1
last year and have a long-term
ambition to hit two. It will be
interesting to watch how that
trend develops.”
Will a scrappage scheme help?
“I believe we will need some
kind of stimulus in the market.
The issue will be what form it
takes; an environmental focus
seems correct, but focusing
solely on electric vehicles,
which are relatively expensive,
supply limited and in many
cases not profitable, doesn’t
help. Adding hybrids solves
that, but I hope there is also
an opportunity to include the
latest Euro 6 engines, even
diesels; this is a chance to reeducate people on the strides
that have been made.”
How quickly would you like to
see such a scheme?
“It has to be a quick decision.
Data from the last scrappage
scheme indicated that 91% of
people who bought a car would
not have done so without
the incentive. It’s a profitable
exercise for the Government,
too, let’s not forget. Our average
selling price for a car in our

2019 accounts was £23,700;
that means £4000-£4500
of VAT on every car we sell.
In addition, older, higherpolluting cars come off the
road and are replaced with
modern, lower-emitting cars.”
Will the way we finance
cars change?
“One of my mantras is to do
the right thing by customers,
and I actually think PCP and
PCH work well as they are.
What we need to do is work
with customers to ensure they
understand the best way to
buy for them, and that they
understand the advantages
– such as care-free ownership –
and the potential pitfalls.
“Some people are talking
about seven-year terms, like
they have in the US, becoming
a thing. I must admit I’m not a
fan. It lowers the monthly cost,
but I believe it is too long to
hold a customer in a vehicle.”
What will the long-term
impact of this crisis be on
the industry?
“It will accelerate what was
coming: a consolidation and
a rationalisation of the dealer
network. I always believed there
would be a 20-25% reduction

in the number of dealers by
2025-2026. I now think that will
happen in the next 18 months.
Big groups will also get bigger.
“In terms of direct sales by
manufacturers, I watch with
interest. It’s been talked about
for 20 years. But it has been
fascinating – from some
angles – to see how the market
has frozen these past few
months. Without dealers,
manufacturers haven’t been
able to deliver cars – or those
that have managed it have
forsaken all aspects of brand
experience by taking it direct.
“A car is expensive; providing
the right service for a brand
is hard, from the valet to the
invoicing, the administration,
the part-exchange handling.
These are not easy things to
execute. I actually think this
crisis has brought some of the
positives of the dealer model
into much sharper view.”
You say dealers will close
and consolidate. Will all
OEMs survive?
“No. There will be a reduction
– absolutely no question. The
European market is just too
competitive to sustain the
current levels. Today, there are
37 OEMs in the UK; I wouldn’t
be surprised if there were 30
in eight years’ time. Some
will leave, some will form
partnerships and tie-ups. And
some will survive but under
new ownership. You can never
predict for sure, but I’d expect
there to be a few Chinese firms
hovering, ready to buy brands
that they know can give them
a foothold here.”

Marshall group has 119 dealerships that represent more than 20 brands

What kind of recovery are
you predicting?
“I don’t think it’ll be a ‘V’ or
‘W’, more of a ‘U’, but with a
very low curve at the bottom.
It is going to be very difficult
for a period of time. People,
companies and the country are
taking on very significant debt.
“Thank God for the furlough
scheme; if you look at the US,
there have been something
like 37 million job losses. That’s
heart-breaking. But now we
have to see how long we can
keep it going in the right way
as people can return to work.”
What toll has running the
business taken on you
personally?
“Well, last night I went to bed
at 3.30am and today I was up at
about 7.30am – and that’s a bit
of a lie-in for me. But I do thrive
on it, and I’m lucky for that.
“The variable is that I’m not
just running our company;
I’ve got shareholders who want
to know what’s happening
and I’ve got banks who need
constant dialogue. And then
there’s the industry aspect,
which I am determined to put
all my energy into, because
it’s important not just for
my employees but also the
industry as a whole to be well
represented to government.
“When I was in my 20s, I
used to look up to guys like
Sir Peter Vardy – leaders who
would stand up and be counted
on to do the right thing for the
industry, not just their own
interests. More of my peers
need to do more if they can;
collectively we are stronger,
on this and a range of issues.
We have to do the right things
now and always or people won’t
forgive us in the future. It’s an
over-simplification, but directly
there are 4300 people working
for Marshall and I will happily
do all I can for them.”
How will you personally
approach the coming
challenges?
“Mindset is the big one. Always
be positive, have a great
attitude. And then hard work,
because it always pays off in
some form. I’ve progressed
by being positive, inquisitive
and hard working – and I think
it’s an attitude that will stand
anyone in good stead.”

Insight 3

MG HS’s
affordability is
keeping readers
interested in it

1

s

Volvo XC40

2

s

Ford Puma

3

s

Tesla Model 3

4

s

Kia e-Niro

5

s

Skoda Karoq

6

–

Volkswagen T-Roc

7

s

MG HS

8

–

Audi A3

9

s

Skoda Kamiq

10

s

Range Rover Evoque

11

s

Volkswagen Polo

12

s

Hyundai Kona Electric

13

t

Ford Kuga

14

s

BMW X3

15

s

BMW X1

16

s

Volkswagen T-Cross

very car in the top five this month has

17

s

Mercedes-Benz A-Class

won a What Car? award of some kind,

18

s

Peugeot 3008

19

t

BMW 3 Series

20

s

Audi Q5

Top 20 most-read
new car reviews
on whatcar.com
E

be it a price point or category trophy, or even
our overall Car of the Year accolade. And this
month’s list is a little less eclectic than last
month, with more buyers beginning to think
seriously about putting their money down as
lockdown restrictions slowly ease.
Although PCP finance offers on the MG HS
have now risen to £221 per month, the fact
that it’s still comfortably the cheapest car in
its class on a monthly deal keeps it within our
top 10, while the Mercedes-Benz A-Class family
hatchback has moved up from outside the
top 20 to take 17th spot, thanks to improved
discounts. Meanwhile, having topped
this table last month, the new Land Rover
Defender is now nowhere to be seen, showing
how short-lived reader interest can be.

For further insight from whatcar.com’s
unique website data, please contact
insights@haymarket.com
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Top 20 most
searched-for
new car reviews
by brand on
whatcar.com

Brand

UK sales
ranking

Market %
Apr 2020

1

–

BMW

3

4.9%

2

–

Audi

5

3.1%

3

s

Volkswagen

1

4.9%

4

s

Mercedes-Benz

5

6.0%

5

–

Ford

2

7.1%

6

s

Skoda

11

4.1%

7

s

Toyota

7

0.4%

8

t

Volvo

16

1.2%

he coronavirus pandemic

9

s

Kia

9

3.6%

and the fact that car dealers

10

s

Hyundai

14

1.5%

have had to close their doors had

11

t

Land Rover

10

1.8%

the effect of shrinking the UK’s new

12

s

Mazda

21

0.2%

car market by more than 97% in

13

t

Peugeot

13

4.4%

14

s

Honda

18

0.2%

15

s

Seat

12

3.8%

16

s

Jaguar

20

9.2%

17

s

Lexus

27

0.1%

18

s

Renault

17

1.0%

Car? research revealing that one

19

s

Suzuki

23

0.1%

in five are looking to buy now that

20

t

Porsche

29

0.6%

T

April, compared with the same
month in 2019.
Potential buyers aren’t resting on
their laurels, however, with What

dealerships have been allowed to
reopen. Those buyers will be well
informed, too, having had more
time to research their next purchase
and how much to pay for it.

To run bespoke brand reports using
whatcar.com market data, please contact
insights@haymarket.com
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Electrified models
such as Cayenne
E-Hybrid and ID 3
have been popular

Top 10 most popular
new car first drives
on whatcar.com

1

Mercedes-Benz GLA

2

Range Rover P400 Hybrid

3

Porsche Cayenne Turbo S E-Hybrid

4

Toyota Yaris prototype

5

Suzuki Vitara 1.4 Boosterjet Hybrid

6

Mercedes-Benz A-Class A250e

7

BMW X5 xDrive40e

8

Audi A3 Sportback 35 TDI

our first-drive review of Porsche’s new plug-in

9

BMW 3 Series M340i xDrive

hybrid Cayenne luxury SUV rockets into the

10 Volkswagen ID 3 prototype

W

hat Car? readers clearly like to mix
efficiency with enjoyment; that’s why

top 10 this month. And while 60% of the cars
on the list are electrified, the popularity of
our Audi A3 Sportback 35 TDI review
confirms that diesel is still the right
choice for some high-mileage drivers.
Excitement is building around
Volkswagen’s ID 3 electric hatchback,
too; that car re-enters the top 10 this
month, having been absent last time.

Reaction to new
Mercedes GLA has
been very positive
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Top 10 most
popular features
and advice
stories on
whatcar.com
T

he resurgence of reliability
and general advice and

feature content is an indicator
that people are starting to think
about life after lockdown. The

1

Most reliable small cars

2

What Car Reliability Survey 2019 (main results)

3

Coming soon: cars worth waiting for

4

Best cars in What Car? history

5

Best hybrid cars 2020

6

Best small SUVs 2020

7

Coronavirus: what if my car needs an MOT?

8

Coronavirus: Can I still take driving lessons

9

Coronavirus: How do I renew my car tax if the
MOT has expired?

10 Coronavirus: Do I still have to pay the
Congestion Charge?
Coronavirus stories

most popular story this month
was a countdown of the most
reliable small cars, with more
than 130,000 page views –
almost twice as many as the
main Reliability Survey feature.
Another perennial favourite,
cars coming soon, had garnered
more than 60,000 page views
by the end of the month, also
indicating that many readers
have been using lockdown to

From 10 contenders,
Peugeot 205 was
chosen as the
greatest in What
Car? history

plan their next car purchase.
Another strong performer was a
10-part feature on the best cars
in the history of What Car?. This
was designed to not only provide
a nostalgic look back into our
archives but also engage with
our audience with a vote for the
greatest car overall.

To run bespoke brand reports using
whatcar.com market data, please contact
insights@haymarket.com
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Top 10 most
popular new car lease
searches by brand on
whatcar.com
A

udi supplants BMW at the top of our list
this month, helped by new offers on the

A4 executive saloon that make it available

1

s

Audi

2

s

Land Rover

3

t

BMW

4

s

Mercedes-Benz

5

t

Volkswagen

6

–

Ford

7

–

Volvo

8

s

Mini

9

t

Skoda

10

–

Jaguar

1

s Volkswagen Golf

2

s Nissan Qashqai

3

–

4

s Volvo XC40

5

s Audi A4

6

s Volkswagen Tiguan

7

s Audi Q3

8

s Volkswagen T-Roc

9

s Ford Mustang

10

–

from just £261 per month – substantially less
than the rival BMW 3 Series and Mercedes-Benz
C-Class. Land Rover moves up to second place,
with tempting lease options on the Range
Rover Evoque contributing to its popularity.

Top 10 most
popular new car lease
searches by model on
whatcar.com
T

he latest Volkswagen Golf was
always going to be a popular

choice for lease customers, and with

Range Rover Evoque

BMW 3 Series

prices starting at just £226 per month
for the new model, it’s little surprise to
see it in top spot this month.
By contrast, the Ford Mustang
coupé’s appearance within our top 10
is quite a shock but proves that those
who don’t need to worry so much
about money are still shopping.

Mk8 Volkswagen
Golf has arrived
with tempting
leasing deals
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Top 20 most
popular used car
reviews on
whatcar.com
A

fter the unpredictability of last
month’s top 20, which was

more closely linked to our social

1

–

Porsche Cayenne 2010-2017

2

–

Skoda Yeti 2009-2017

3

s

BMW 3 Series 2012-2019

4

s

Range Rover Evoque 2011-2019

5

s

BMW 1 Series 2011-2019

6

s

Jaguar XF 2015-present

7

s

Mercedes-Benz C-Class 2014-present

8

t

Kia Stinger 2016-2019

9

s

Volkswagen Polo 2009-2017

10

t

Ford Fiesta 2017-present

11

–

Audi A3 2013-present

12

s

Peugeot 3008 2016-present

13

s

Volvo V40 2012-2014

14

s

Mitsubishi Outlander PHEV 2013-present

15

s

Ford Mondeo 2014-present

16

t

Audi TT 2014-present

17

s

Land Rover Defender 1990-2016

18

t

Land Rover Freelander 2006-2014

19

–

BMW X5 2013-2018

20

s

BMW Z4 2009-2017

promotion than usual due to the
downturn in organic searches, the
used reviews have settled into a
more familiar pattern this month.
The Porsche Cayenne and Skoda
Yeti reviews remained the most
popular, and some of the other
favourites that dropped out in last
month’s reshuffle have reappeared,

Returning Peugeot
3008 has been
joined for the first
time by BMW Z4

including the Audi A3, Ford Fiesta and
Mondeo and Peugeot 3008. However,
there was still room for newcomers,
the BMW Z4 and Mitsubishi Outlander
PHEV being boosted by featuring in our
newsletters and social media posts.

To run bespoke brand reports using
whatcar.com market data, please contact
insights@haymarket.com
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Top 10 most popular videos
on What Car’s YouTube channel
w

hile many manufacturers

A3 Saloon being our second most

postponed their new car reveals

popular video this month.

due to the coronavirus crisis, some

These new car reveals sit alongside

have now shown that new metal –

our regular ‘top 10’ videos to give a

albeit virtually. Our in-depth looks at

good spread of content. Our older,

those reveals have all proved very

feature-style videos remain popular,

popular this month.

too, as viewers look for entertainment

Leading the list is the Toyota Yaris

as well as straight reviews.

Cross, which has generated interest
not only because it’s an SUV but also
because it’s a hybrid. Land Rover’s pair

1 Toyota Yaris Cross revealed

of plug-in hybrids have also sparked

2 Audi A3 Saloon revealed

a lot of interest, as has our first drive of
the all-electric Skoda Enyaq large SUV.
However, it isn’t all about
electrification, with the reveal of the
conventionally powered new Audi

3 Best 4x4s
4 Range Rover Evoque and Land Rover
Discovery Sport PHEVs revealed
5 New Skoda Enyaq review
6 Audi A8 vs BMW 7 Series vs
Mercedes-Benz S-Class
7 Audi A3 Sportback review
8 BMW 1 Series vs Mercedes-Benz A-Class
9 Best electric cars coming soon 2020-2022

Recent videos
include BMW
1 Series versus
Mercedes A-Class

10 Range Rover Sport review

Go to youtube.com/whatcar for all of our latest videos
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Buyers’ priorities
What are car buyers looking for?
R

eliability comes out as the top

by ride comfort and equipment (24%

priority for both small and large

each). Costs were important to only

SUV buyers – a reflection of the source
of this data, which was gathered

18% of large SUV buyers.
While performance was a buying

as part of the annual What Car?

consideration in both categories,

Reliability Survey.

interior quality and space were more

However, there are big differences

important to large SUV buyers than

when you look at the next areas

those considering a small SUV. As you

highlighted as being prime concerns.

might expect, those choosing larger

Buyers of small SUVs cite affordable

cars were also more concerned about

purchase prices and running costs

boot space (30%), compared with

as the second most important

10% in the small SUV category.

requirement (35%), followed by driving

There were similarities in the least

position (33%) and equipment (31%).

important factors to both groups,

In contrast, the second most important

with infotainment/connectivity and

factor for buyers of large SUVs is

seating flexibility being priorities for

driving position (35%). This is followed

only 5-6% of respondents.

‘Affordable purchase prices and
running costs are important
for buyers of small SUVs’

Time to buy
your next car
If you’re looking to buy a new car, whatcar.com lets you
do it all online. Pick your perfect model, see the best offers,
talk directly to our network of approved dealers and get
guaranteed Target Price discounts – all from the comfort of home.

Buying a new car online has never been so simple.

whatcar.com/new-car-deals
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Target Price
Top 10 largest
new car
discounts
this month
T

hese are the largest
discounts revealed by

What Car?’s mystery shoppers
over the past month. They
typically highlight slowselling and run-out models or,

1

Volkswagen Golf SV 1.0 TSI 115 S

25.2%

2

BMW 4 Series 430d M Sport auto

24.0%

3

Mercedes-Benz E-Class Estate E220d SE

23.9%

4

Volkswagen Passat 1.5 TSI SE

22.5%

5

Citroën Grand C4 Spacetourer All models

22.3%

6

Citroën C4 Cactus Flair models

21.5%

7

BMW i8 Coupé

20.2%

8

Volkswagen Touran 1.5 TSI Evo SE

20.0%

9

Mercedes-Benz C200 AMG Line saloon

19.3%

10 Volkswagen Arteon 2.0 TDI Evo SE

19.2%

Buyers can expect
to get about 25%
off a new 1.0-litre
petrol VW Golf SV

occasionally, models in which
there is a fierce manufacturerdriven battle for market share.

Target Price
Top 10 new
car discount
reductions
this month

Audi dealers are
tightening up on
discounts on the
plug-in hybrid Q5

hese are the discounts

1

Audi Q5 55 TFSIe quattro Competition S tronic

that have reduced by the

2

Mercedes-Benz C-Class C300e AMG Line saloon -2.5%

3

Mercedes-Benz S-Class Coupé S560 Grand Ed

-2.2%

4

Audi Q2 Petrol models (excluding SQ2)

-1.8%

5

BMW 2 Series Active Tourer 225xe models

-1.8%

6

BMW 1 Series All models

-1.5%

7

Peugeot 5008 All models

-1.3%

8

Toyota Yaris All models

-1.3%

they can also signal increased

9

Volkswagen Polo All models

-1.3%

demand for that car.

10 Kia Sportage All models

T

greatest amount in the past
month, as found by What Car?’s
mystery shoppers. Often they
show a cut in incentives on a
heavily discounted model, but

-2.8%

-1.0%

First drives and looks

Group tests

Reader test teams

In-depth consumer fetaures

Britain’s
biggest and
best car
buyer’s guide
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Target Price this month
Analysis of new car incentives
n Analysis of the cash Target Price

n Citroën dealers are the most

data during the April period of

generous, offering an average cash

lockdown revealed a 7.7% relative

discount across a model range of

terms reduction in discounts across

14.6%, followed by Seat (13.5%).

the board (except for MPVs, +1.5%).
The market then stabilised and the

n Renault recorded the highest

whole-market average cash Target

month-on-month increase in the

Price analysis showed an upward

average cash saving, with a 0.9% rise

trend of 1.4% in relative terms.

to 11.2% across a model range.

n This means consumers can
currently expect to haggle a typical
cash discount of 8.4% (or £3078 per
car) across our Target Price inventory.
n Opinion remains divided on
which way discounts will go once
showrooms reopen, but the trend
is likely to continue to be upwards,
because dealers and manufacturers
will want to get a sizeable batch of
new car sales closed quickly.
n Manufacturer-backed PCP
finance support remains unchanged
at an average 4.4% APR. The
average finance deposit
contribution linked to this PCP
offer boosts the total typically
achievable Target Price saving by
£1665 to £4743 per car.

In focus: Small SUVs
n The average cash
Target Price discount in
this category suffered one
of the biggest reductions
across all our featured
vehicle segments (down
12.9% in relative terms)
during the April lockdown
period. More recently, this
trend has reversed, with
the latest data revealing a
modest increase of 2.2%
in relative terms.
n This means buyers can
now expect to negotiate
a typical 6.9% (£1842 per
car) transaction price
saving when buying a
small SUV.
n Manufacturers are
continuing to support
dealers’ sales activity
with PCP finance-based
incentives, albeit at a

reduced level. This support
provides an average 4.3%
APR with a £1060 finance
deposit contribution (FDC).
This average FDC is down
9.7% in relative terms
compared with last month.
n While a double-digit
cash discount is typically
achievable across some
brands, there are plenty of
models within this segment
that are maintaining a
high level of desirability,
allowing dealers to be more
determined in defending
their trading margin.
n This means that
consumers can only
expect to haggle an
average cash Target Price
discount of 4.4% on cars
such as the Audi Q2, Ford
Puma, Peugeot 2008 and
Volkswagen T-Cross.
n Ford and Vauxhall dealers
are offering the best PCP
finance APR, with 0% deals
on Puma and Crossland
X models. Audi and Jeep
are offering the best
average finance deposit
contributions: £3000 on
the Q2 and £2738 on the
Renegade respectively.

Insight 15

Make and model

Real Range
Real-world EV
range tests
T

Real
Range
(miles)

Official Difference
range
(miles)

1

Hyundai Kona Electric

259

279

-7.5%

2

Kia e-Niro

253

282

-11.6%

3

Jaguar I-Pace

253

292

-15.5%

4

Tesla Model 3 Performance

239

329

-37.7%

5

Tesla Model X

233*

na

na

6

Nissan Leaf E+

217

239

-10.2%

7

Tesla Model 3 Long Range

211

348

-39.3%

8

Mercedes-Benz EQC

208

259

-24.4%

9

Tesla Model S

204*

na

na

196

237

-21.2%

10 Audi E-tron

*Tested in 2018; car has since been updated

his month, we present

Only one of our

the top 10 most efficient

top 10 (the Audi

electric cars that have been

E-tron) misses

put through our Real Range

out on offering

test so far. The car is driven

buyers a real-

at our test centre until its

world range of

battery is flat, then we fully

more than 200 miles, while

charge it – measuring the

our top three all comfortably offer more than

energy required to do so – and

250 miles between recharges.

soak it to 18deg C overnight.

Although the Hyundai Kona Electric set our

Then, with the lights and air

range record back in October 2018, nothing

conditioning on, two people

has come along to surpass its 259-mile

inside and the air between

figure since. The Kona is also the car with the

10 and 15deg C, we drive our

smallest deficit between its official range and

19.4-mile route, which simulates

our test, while the car that fell farthest adrift

a mix of urban traffic, rural

of its official figure in our top 10 was the Tesla

roads and motorway. This is

Model 3 Longe Range, by more than 39%.

driven twice for cars that take
more than 60kWh and three
times for those that take more
than 100kWh.

Real Range testing is conducted at
Millbrook proving ground to ensure
that the results are consistent
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Cross-shopping on whatcar.com
Peugeot 2008
I

f ever you want to see the effect

elsewhere in Peugeot’s range for a

that being crowned Car of the

suitable car, with the 3008 family SUV

Year can have on buyers’ thinking,

and 208 small hatchback also in the

look closely at this chart, because

mix. The Skoda Karoq is the only other

the Ford Puma small SUV is the model

larger SUV to be considered.
Buyers clearly want to see if their

most commonly considered by buyers
alongside the Peugeot 2008. Next in

budgets can stretch to a premium

line is the Volkswagen T-Roc – one of

brand, too, with the Audi Q2 being in

six VW Group models to appear here.

consideration. However, some are also
looking at cheaper models, such as

While almost every car here is an

the Citroën C3 Aircross.

SUV, buyers are also willing to look

Alternatives looked at by potential buyers
FORD PUMA
VOLKSWAGEN T-ROC
SKODA KAMIQ
RENAULT CAPTUR
AUDI Q2
VOLKSWAGEN T-CROSS
SEAT ARONA
PEUGEOT 3008
PEUGEOT 208
NISSAN JUKE
HYUNDAI KONA
KIA STONIC
SKODA KAROQ
SUZUKI VITARA
CITROEN C3 AIRCROSS
0

1

2

3

Percentages February to April 2020

4

5
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Cross-shopping on whatcar.com
Mini hatchback
T

Buyers are clearly concerned with

he Mini straddles the line

maximising space within the footprint

between mass market and

premium, and that makes its list of

of a small car, too, because small

competitors especially interesting.

SUVs such as the Ford Puma, Mini
Countryman and Volkswagen T-Roc

The Volkswagen Polo – our favourite

are all in consideration too.

in this category – leads the charge,
with almost 6% of buyers considering

That point is reiterated in the fact

it alongside the Mini. One of the UK’s

that smaller hatchbacks such as the

best-selling new cars, the Ford Fiesta,

Hyundai i10 and Kia Picanto don’t

takes second place, ahead of the

make the cut here, despite those cars’

decidedly upmarket Audi A1.

status as the best of their breed.

Alternatives looked at by potential buyers
VOLKSWAGEN POLO
FORD FIESTA
AUDI A1
PEUGEOT 208
VOLKSWAGEN GOLF
SEAT IBIZA
FORD PUMA
MINI COUNTRYMAN
BMW 1 SERIES
AUDI A3
HONDA JAZZ
SKODA FABIA
MERCEDES-BENZ A-CLASS
VOLKSWAGEN T-ROC
RENAULT CLIO
0

1

2

3

4

Percentages February to April 2020

5

6
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New Car Buying:
cars generating
the most leads
from buyers at
whatcar.com

Sought-after Volvo
XC40 has been
joined this month
by the BMW X1

aving taken the top spot last month,

1

s

Volvo XC40

the Skoda Karoq family SUV now falls 10

2

s

Volkswagen Polo

3

s

Kia e-Niro

4

s

BMW 1 Series

5

s

Ford Puma

6

t

Range Rover Evoque

7

s

Mercedes-Benz A-Class

8

s

Volkswagen T-Roc

9

t

Audi A3

propelled by encouraging discounts of up

10

–

Audi A1

to £3487, while PCP deals netting buyers the

11

t

Skoda Karoq

Volkswagen T-Cross small SUV for just £200

12

s

Seat Ibiza

per month allow that car to make significant

13

s

Seat Arona

14

s

Volkswagen T-Cross

15

s

BMW X1

16

s

Ford Fiesta

17

t

Ford Focus

18

t

Hyundai i10

as buyers wait

19

t

BMW 3 Series

for the all-new

20

s

Skoda Fabia

H

places down our league table, even though
buyers can save up to £2539 on one. The top
five now features three former Car of the Year
title holders – a mark of just how much our
top accolade means to buyers.
Elsewhere, the BMW X1 enters our top 20,

headway into the top 20 too. The Audi A3,
itself a former Car of the Year title holder,
moves down four places, despite savings of
close to £3000,

model to arrive
in showrooms.
Skoda Karoq has lost
its top spot despite
generous savings

To find out more about the What Car?
New Car Buying service, contact
insights@haymarket.com

Insight 19

New Car Buying:
brands generating
the most leads
from buyers at
whatcar.com

1

s

Audi

2

–

Volkswagen

3

s

BMW

4

s

Land Rover

5

–

Ford

6

s

Kia

7

–

Volvo

8

t

Skoda

9

t

Mercedes-Benz

10

s

Seat

11

t

Hyundai

12

–

Toyota

13

s

Renault

hatchback and more offers on the

14

–

Jaguar

A1 small car; indeed, buyers can

15

s

Mini

currently secure a discount of up

16

t

Nissan

to £5143 on the latter.

17

t

Peugeot

18

s

Vauxhall

19

s

Suzuki

20

t

Dacia

A

udi leapfrogs its Volkswagen
stablemate to top our table

this month, helped by a surge
of interest in the new A3 family

Vauxhall also makes it back
inside the top 20, helped by a
drop in PCP prices for the Corsa-e
electric hatchback, which currently
start from £367 per month.

What Car?
is the UK’s premier
destination for
in-market car buyers.

Every month, more than
two million potential car
buyers visit our website. To date,
car buyers have watched our video
reviews more than 110 million times.
More than 350,000 people
follow us on social media.
Our magazine is purchased by around
50,000 car buyers each month.

FREE ONLINE LEADS
FOR ALL DEALERS
We’re here to support you – driving crucial
leads to your business at this challenging time

FO R MO R E D E TAILS

call 020 8267 4138 visit whatcar-dealers.com or email support@whatcar.com

